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Time to Go Viral 

 

Viral marketing is one of the most powerful types of marketing in 

the world. If you can get a campaign to go viral, you won’t have to 
spend much (if anything) on advertising. 
 
You’ve heard the term ‘viral marketing’, and chances are, you 

understand the concept of why viral marketing is so incredibly 
powerful.   
 
When people are encouraged to share information, to spread it 
amongst themselves and to keep bringing new traffic into the cycle, 

a single marketing campaign can literally explode overnight, 
driving in an overwhelming amount of traffic to an offer.   
 
Traffic unlike anything you’ve ever seen before and unlike anything 
you could ever do without the volume behind it.   

 

And you’ve probably heard the term “word-of-mouth” before. It 
means that people talk to each other and tell each other about 
things they’ve seen that they thought were funny or interesting. 

 
Viral marketing relies on word-of-mouth to spread a marketing 
message. The trick is to get the message delivered to a few key 
people who will spread the word. Once those people get the 
message, it will begin to spread rapidly. 
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In this report, you’re going to learn some tricks you can use to 
develop explosive viral marketing campaigns and get them to 
spread like wildfire! 

 
Now you have the potential to go viral, it’s time to promote the 
initial campaign as much as possible. The more people you reach, 

the more people will be able to spread your message. 
 

There are many different ways to get your message out there. I’m 
going to give you a few ideas for ways to get your message seen 
by as many people as possible. 
 
Facebook – No one can deny the massive marketing potential of 

Facebook. With more than 400 million registered users, Facebook 
is a powerhouse! Create a group for your project on Facebook, and 
then pay for some Facebook ads to promote the group to your 
target demographic. 

 
Content is King … All Hail Interactive Content 
 

Even in the age of video, live streaming, and social media, content 
marketing is still the reigning King when it comes to building 

successful campaigns that will drive in traffic, and bolster sales and 
prospect activity. It’s also still the most effective way for both new 
and seasoned marketers to connect with potential leads, and to 
build organic traffic funnels from the major search engines. 
 

But the days of writing a short article, getting a few backlinks, and 
sitting back while the traffic pours in are long gone. There’s just 
too much competition for those forms of marketing to be effective, 
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and the search engines have changed the way they place value on 
content in terms of providing exposure through keyword searches 
made by those in your niche. 

 
Successful content marketing requires more effort and thought, 
and it requires a more complex strategy than ever before, but it’s 

certainly not difficult to do. If you create a powerful strategy based 
on the smarter content marketing tactics in this report, you’ll be 

able to quickly funnel traffic into your websites while ensuring that 
your campaigns are designed to achieve long-term success. 
 
In this guide, you’re going to learn about some of the key metrics 
you can use to judge whether or not your content marketing 

strategy is a success, and how to formulate a winning strategy right 
from the beginning, requiring fewer tweaks and limited trial & 
error.  
 

There is a system – an absolute formula – for creating successful 
content marketing campaigns, and I’m going to lay it all out on the 
line for you in the coming chapters. 
 
You’re also going to learn about some very specific ways you can 

generate even more traffic to your website through content-based 

campaigns, and how to figure out exactly what your visitors are 
interested in, so you can deliver the best possible on-site 
experience to your prospects.  

 

So, without further delay, let’s get started! 
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Defining Your Purpose 
 
The most important thing you can do – the one thing you really 

MUST do before you develop another piece of content – is to define 
the one main purpose you have for creating content. 
 

This could be to: 
 

• Drive sales to affiliate products 
• Drive sales to your own products 
• Get clients for your services 
• Increase your blog subscriber base 
• Increase your email subscriber list 

 
You may want to do several, or even ALL of these things at some 
point, but for now you need to figure out what your main purpose 
is for creating the content you’re working on. 

 
Why is this such a critical step? 
 
Because you need to figure out exactly what to promote within 
each article, because you can’t have a dozen calls-to-action in each 

post you make on your blog or website.  

 
You will want to include one main call-to-action in every post you 
make. Whether this is asking people to join your email list or buy 

a product or whatever else, you need to include this in every 

article. 
 
Does it have to be the same one in every article? 
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Absolutely not! 
 

Let’s say you make a post on container gardening. You could 
definitely link to a squeeze page that offers a beginner’s guide to 
container gardening as your lead magnet.  

 
Then you make a post on urban gardening. You could create a 

different lead magnet specifically on the topic of urban gardening. 
 
You obviously won’t want to have a different lead magnet for every 
single article you write. That would get ridiculous pretty quickly. 
But the closer your lead magnet is to the exact topic of your article, 

the more effective it will be. 
 

Here’s another example: 
 

Let’s say the product you have to promote is a build-your-own 
greenhouse kit. That may be the ultimate product you’d like to 
promote, but is it the best thing to promote on every single article 
you create? Probably not. 
 

What if you write an article on how to grow a garden on an 

apartment balcony? 
 
If you were to promote a build-your-own greenhouse kit in an 

article on apartment balcony gardening, the odds of making a sale 

would probably be pretty bad.  
The average apartment dweller simply doesn’t have anywhere to 
put a greenhouse, even if they’d very much like to have one. 
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As you can see, it’s important to think about the purpose of your 
content before you create it. If that build-your-own greenhouse kit 

is your product, and the absolute main purpose of your website, 
you probably wouldn’t even want to write that article on balcony 
gardening at all, because this market is NOT your target market. 

 
Once you’ve figure out your main purpose for all the content you 

create, it’s time to start planning your content. (And planning is an 
important step!) 
 
Impact is Key 
 

The bottom line is making sure your content marketing efforts have 
a positive net effect on your business rather than a negative one. 
There are several ways your content marketing can actually have 
a negative net impact on your business, and that’s something you 

want to avoid at all costs. 
 
Negative impact can be caused by a number of things: 

 
• Poor quality content that leads people to believe that you 

are not an authority on the topic.  You need your readers to 
have faith in your comprehension of the topic, and look to you 
as a leader of informative and accurate information. 

• Content that doesn’t resonate with your audience will hurt 
your chances at encouraging repeat visitors while also 

showing a lack of understanding of your market. 
• Content that sells without informing is a common mistake 

that new marketer’s make. You want your content to provide 
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useful information while also entertaining your audience.  
Creating engaging content will drive in traffic and ensure 
return visitors. Failing to do that will destroy your chances as 

converting leads into customers. 
 
Why Content Doesn’t Sell 

 
Before we start talking about the ways, you can write content that 

does sell, let’s take a look at a few mistakes people typically make 
when writing content that causes that content to not sell well. 
 
The Big Five Mistakes: 
 

1. No or weak call-to-action. When you have no call-to-action 
in your content, or your call-to-action is weak, you’re basically 
wasting your time. People can’t read your minds. They don’t 
know what action you want them to take.  

2. Off-topic content. You may be tempted to add content to 
your blog that isn’t related to your main topic as a way to try 
to draw more traffic, but this only weakens your position in 
the search engines and offers you little to no benefit with 
regards to leads or sales. 

3. Content that goes on too long. Sure, search engines love 

long content. Some people even love long content. But 
creating long content solely for the purpose of getting traffic 
isn’t going to do you any good. Especially if that content drags 

on so long, and is so boring, that people leave before they 

have a chance to see your call-to-action. 
4. Content that has no purpose with regards to your goals. 

Some people believe that any content is good content, 
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because it’s another article that can draw traffic. But it’s a 
waste of your time to write content that isn’t specifically 
geared toward helping you achieve your business’s goals. 

5. Useless popups or other interruptions. Do not, absolutely 
do not, include popups, interstitial ads, or any other type of 
interrupter for anything that isn’t directly going to assist you 

with your main business goals. You’ll upset visitors and 
potentially lose them. Instead, save those interrupters for 

times when you are trying to achieve your goals, such as 
getting more email subscribers or selling a product. 

 
Well, first-off you know some of the mistakes you might make that 
could cause your content to fail in its mission to help you reach the 

goals you have set for your business.  
 
Now, it’s time to take a look at the best way to create content that 
does sell. 

 
Keep it Positive 
 
Positive impact happens when you create high quality content 
that truly connects and resonates with your target audience.  

 

This is why it’s so important to know your market (the niche) and 
your audience (the people) extremely well. You want to know 
exactly what they will connect with, what kind of content provokes 

a positive response, and how best to help or educate potential 

customers. 
 
The more you have a pulse on your market, and the better you 
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know your target audience’s deepest needs, hopes and desires, the 
easier it will be to create content that will drive in traffic and 
convert into sales. 

 
In the next chapter, we’re going to talk about how you can figure 
out exactly what kind of content your audience wants to read so 

that you can build wildly successful content marketing campaigns! 
 

Set Your Content Apart 
 

Beyond figuring out exactly what your visitors are most interested 
in, you also need to deliver an experience that goes above and 
beyond, if you want to truly stand out from all the competition and 

build a brand recognized for quality and trust.  
 
Let’s take a look at some ways you can set yourself apart and 
develop the most effective content marketing strategy possible. 

 
Create A Content Plan 
 

Most people go into content marketing without a plan or strategy 
in place. They think simply writing articles for their blog or website, 

and sharing links to those articles through social media is enough.  
 
It isn’t. If you want to create high performing content marketing 
campaigns you need to take things a step further, and develop a 
plan of action as well as a content plan. 

 
To start, think about your primary goal, which is probably to 
make money, as well as any secondary goals, such as increasing 
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your social media followers, reaching new customers, or building 
an email list. 
 

Every article you write should somehow help you achieve one of 
those goals. One article might focus more on helping you sell a 
product or service, while the next might lead to an opt-in magnet 

to increase your subscriber base. And yet another may be a 
knowledge-based content that simply lends credibility to your 

brand and helps to educate your customer.  
 
No matter what, each article should have a purpose that will 
help you reach your goals. 
 

You can create an editorial calendar of upcoming article ideas, and 
be sure to write down which goal that article will help you work 
towards. That way you can space out your content in a way that 
helps you work towards all those goals simultaneously, and you’ll 

see at a glance that you aren’t overlooking important aspects of 
your content marketing plan. 
 
Content Will Always Be King 
 

Content is still King, and it always will be. Without high quality 

content, you will struggle to draw in prospects, gain interest from 
new customers, or build a recognized brand in your industry.   
 

It takes more work, more effort, than ever before, but that means 

you have a chance to stand out. While others still cling to that 
bygone era of easy traffic through outdated methods, you can 
create a user experience that will not only gain favor with the 
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search engines, but will attract the right kind of buyers, while 
expanding your outreach, increasing your social media presence, 
and making more money. 

 
Make sure to study your metrics carefully and research well before 
you write a piece of content. This will help you write content that 

will please your audience and help you achieve your goals. 
 

Regardless of the different content types that you incorporate 
into your content marketing campaigns, high-quality, informative 
and relevant content that your audience is desperate for will 
always be King. 
 

Consider other ways of transforming static article content into 
highly-engaging content magnets.  
 
For example: 

Could you create a how-to guide for your market that provides 
useful information on a certain topic?   
 
You could present this in a series of blog posts, articles, a website 
or a downloadable guide (encouraging opt-in’s and building your 

list). Or, you could deliver the entire thing as an email series!  

 
Take advantage of every opportunity you can to demonstrate to 
your audience that you are an authority in your market and that 

you are here to help them make informed decisions, learn 

something new, or stay abreast on important topics and 
information in your industry.  
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Double-up with a combination of visual and text-based content 
campaigns.  
 

Example:  Create a highly informative blog post and embed an 
engaging video into the content. Or, create an illustration that will 
provide extra dimension to your content, or perhaps create a 

graph or data chart that highlights the material that you have 
just touched on.  

 
Take it a step further by providing access to additional 
components or resources that tie into your main content, such as 
spreadsheets, data charts and graphs that support your 
information and make it easier to understand.   

 
Doing this will have an incredible impact on your audience and 
amplify your marketing message (while keeping your user’s 
attention). 

 
Provide case studies that showcase your offer and the success of 
those who have followed your system or used your product or 
service successfully.  
 

Nothing speaks to a potential prospect than by seeing live 

examples of those who have achieved success! 
 
And don’t forget the power of quizzes!  Quizzes are shared all 

over the Internet, especially on social sites like Facebook and 

twitter. Consider creating a series of quizzes that are funny and 
entertaining (and likely to be shared). 
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If you expand your content marketing campaigns to include 
various formats that give your website visitor more options, you’ll 
quickly see your campaigns soar, and response rates will 

skyrocket.  
 
Try to incorporate at least 2-3 content options into your 

current marketing funnel, and keep a lookout for what your 
competitors are doing successfully, and what people are 

responding to so you are always on top, with a strong pulse on 
your market. 
 
Content marketing is a powerful way to connect with prospects, 
get to know your market, and deliver exceptional value that will 

put you in your customer’s line of sight, while building a 
recognized brand as a leader in informative and useful content, 
while providing potential customers with many reasons to return 
to your website again, and again. 

 
Now that you have gone thru this report you have everything you 
need to crush it with your content marketing endeavors!  

Resources 

Recommend Website Page Builder - Builderall 

Recommend Autoresponder - Aweber 

Recommend Quiz or Decision Tree Software - Thrive Quiz Builder 

Recommended Training  – Quick Q&A Commissions 
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http://aweber.com/?483040
https://thrivethemes.com/affiliates/ref.php?id=6414_37
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